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Using Social Media to Develop your Career 
 

 
Since the advent of social media sites such as Facebook, Twitter and Instagram, 
graduates and employers are increasingly connecting to each other online, and 
many employers use social media as an important tool within their recruitment 
activity.  Involvement with social media sites should therefore be considered as part 
of your career planning and job search strategy, valuable for networking as well as 
finding opportunities.  A useful first step is to become familiar with the various sites 
and the differences between them and this hopefully will allow you to identify those 
most likely to be beneficial bearing in mind the type of employer/sector you wish to 
target. 
 
In the context of job search, social media can be used to: 

▪ Follow organisations and look for job alerts. 

▪ Keep up to date on company news and products.  

▪ Create your own content eg on Youtube, Instagram, Twitter and use this 
effectively as an online portfolio 

▪ Link to others as a means of building your network, seeking information 
and maybe even creating your own opportunities 

 
The main platforms that students and graduates use are Facebook, Twitter, and 
Instagram, although there are many other options to showcase your work such as 
Pinterest, TikTok and You Tube.  
 

The Guardian article on using social media in your job search provides a useful over 
view as does the Save the Student feature on “12 ways to use social media to get a 
job”  
 
In addition, you will find tips on managing your digital profile, some platforms to 
consider and video clips featuring the views and experiences of Londonmet students 
on the webpages  "Digital Skills for the 21st Century Student". 
 

General guidelines when using social media 
 

• If you are hoping to link to potential employers, think about the impression you 

want to create. Many employers will check out social media profiles of 

applicants, so make sure that what they find presents you in a positive light. 

Use professional screen names and photos.    

• If you use social media in a personal context it is important that you 

understand and use the privacy settings appropriately. Setting up completely 

separate accounts for personal and professional use might be a good way 

forward.  Maybe do a search on your name from time to time to see what 

comes up and take action if needed.   

https://jobs.theguardian.com/article/using-social-media-in-your-job-search
https://www.savethestudent.org/student-jobs/how-to-use-social-media-to-get-a-job.html
https://www.savethestudent.org/student-jobs/how-to-use-social-media-to-get-a-job.html
http://learning.londonmet.ac.uk/epacks/digital-literacies/
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• When contributing to blogs or commenting on posts, avoid spelling and 

grammatical errors, and make sure the views expressed are well thought 

through and add something new to the conversation. 

• Don’t post criticism of an employer or colleague and obviously avoid 

comments which might be viewed as racist, sexist or generally offensive.   

• Stay active on your chosen sites so that you keep up to date and appear to be 

engaged and enthusiastic.  Building an online network takes time and effort. 

• If you are aiming to build your own personal brand across a number of 

platforms you can make links between them so that an employer interested in 

finding out more can see a broad picture of your interests and activities.   

• When you have selected the platforms you want to use, aim to keep your 

information up to date and to engage regularly. 

Facebook 
 
Although Facebook was established mainly as a site for connecting with friends, you 
can also use Facebook to find out more about companies of interest. Some 
companies advertise vacancies on Facebook, others offer networking opportunities 
with recent graduates or recruiters.  By liking a company page you can receive news 
feeds which will keep you up to date with relevant postings. Make sure you 
understand how to use the privacy settings so that you protect content not intended 
for the public domain. 
 
Twitter 
 
Twitter allows you to search for and “follow” individuals, companies or topics of 
interest to find out about the latest opportunities or events.  Some employers also 
hold live Q&A sessions or Twitter chats allowing you to engage with people from 
your chosen sector, build relationships and get noticed.  
 
Twitter is especially useful for those interested in sectors such as the media, 
marketing, advertising or PR. As well as posting your own tweets you can re-tweet 
items of interest, or join in conversations by asking questions or making comments. It 
is essentially by joining in conversation, engaging with others and building 
relationships that you maximise the opportunity to extend your network. If you find an 
individual of particular interest, check to see who they follow as this may give you 
further avenues to explore. You can also follow Careers and Employability on 
Twitter. 
 

Unlike other platforms there is a limit to the length of a tweet (280 characters) so it is 

important to be concise. 

Hashtags (#) can be used to search for conversations of interest, or as a means of 

making your own tweets more visible to the people you are trying to engage 

with. See Later blog for tips for beginners. When using Twitter for job search, try 

searching popular hashtags like #graduatejobs, or more industry-focused tags such 

as #marketingjobs.   

https://twitter.com/londonmetcareer
https://twitter.com/londonmetcareer
https://later.com/blog/twitter-for-beginners/
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Sites like TweetDeck allow you to keep track of certain hashtags or phrases that you 

want to follow closely and you can use search engines such as Twit Job Search to 

locate jobs advertised on Twitter.   

Instagram  
 
Instagram provides an opportunity to build your personal brand and online visibility 
and to connect with potential employers on the platform.  The Careersherpa site 
suggests ways in which Instagram can be used to build your brand and showcase 
your interests.  These include: 

• Photos of you attending an event.  
• Samples of your work (screenshot or photo) 
• Videos which you can create to share your pitch, talk about an event you are 

attending or volunteering you are engaged with. 
• Showing your interests, hobbies, or sports you participate in 

LinkedIn  
 
Whilst Facebook is seen primarily as a platform for connecting to friends, LinkedIn is 
regarded as the site for professional networking and with over 750 million users 
worldwide it represents a significant resource for potential career contacts.  LinkedIn 
allows you to create a profile which includes an outline of your skills/experience and 
career interests, effectively an online CV.  It is important to keep your profile up to 
date and use it as an opportunity to highlight your strengths.  
 
You can start by connecting to people you already know and then branch out into 
messaging new contacts outlining why you feel connecting might be beneficial. 
Alternatively you can ask  existing contacts to introduce you, to endorse your skills or 
to provide a give you a recommendation. 
 
In addition, you can search for companies or groups that relate to your career area 
and this will allow you take part in online discussions with those working in the 
sector.   
 
The London Met Alumni supports a linkedin group which is worth joining, as by its 
nature you will have something in common with all members and you may find useful 
discussions about careers and job opportunities.  
 
The University of Leeds careers service produced a series of short videos on 
creating a profile and making effective use of LinkedIn: these can be found on You 
Tube.   
 
Other options 
 
You Tube:  Users can upload or share video material, providing a platform to 
showcase your work, or find out more about companies of interest.  
 
Blogs:  In the first instance you can begin by finding some blogs relating to your 

https://tweetdeck.twitter.com/
https://twitter.com/TwitJobSearch
https://careersherpa.net/how-to-use-instagram-for-job-search/
https://www.londonmet.ac.uk/alumni/alumni-social-media-groups/
https://www.youtube.com/playlist?list=PLUL_viKVCUyDNsOQExaFwXovXkx3izBUn
https://www.youtube.com/playlist?list=PLUL_viKVCUyDNsOQExaFwXovXkx3izBUn
http://www.youtube.com/
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interests and join in by posting comments. You can subscribe to specific blogs 
(including the Careers and Employability blog) to receive regular updates. 
 
For some career areas such as journalism it would be expected that you might 
create your own blog and this can be done fairly easily through sites such 
as Wordpress, or Blogger. Those in the more creative arts may prefer a site such 
as Tumblr.     
 
If you do decide to create your own blog it is important to update it regularly and use 
interesting headlines or keywords to attract attention. 
 
Additional Resources 
 
The Careers and Employability team run regular workshops on using Linkedin.  See 
our Eventbrite page for details. 
 
Login to Your Careers Portal to access the Linkedin Learning pathway and the 
business networking tool  
 
Target Jobs “Networking Tips for Graduate Job Hunters” 

https://blogs.londonmet.ac.uk/careersandemployability/
http://www.wordpress.com/
https://www.blogger.com/about/?bpli=1
http://www.tumblr.com/
http://www.eventbrite.co.uk/o/careers-and-employability-student-services-london-metropolitan-university-4885985147
https://www.abintegro.com/u/rzrkz6r1
https://www.abintegro.com/u/tyyp5wno
https://targetjobs.co.uk/careers-advice/networking

