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MC6092 Communication Theory May 2026 
Please answer TWO questions ONLY in essay format 
 
ONE question in part A & ONE question in part B 
Each question has equal weighing    50 Marks per question.

Please answer ONE question in part A
[bookmark: _Hlk139479004]A1.  Critically review the role communication models play in understanding marketing communications. Critically appraise and evaluate ONE transactional and ONE constructivist model.  Illustrate your answer with use of contemporary campaigns. 
                                                                                                                                                          50 Marks 
[bookmark: _Hlk139479294]A2. Public communications campaigns aim to change individual behaviour Rice (2013). Using supporting academic journals critically discuss Social Marketing models which seek to address the above aims. What are their limitations? Illustrate your answer with the use of appropriate contemporary campaign examples.
[bookmark: _Hlk120827389]                                                                                                                                                         50 Marks
[bookmark: _Hlk139479480]A3. Analytically we can distinguish two elements in news source situations: the sources purpose in entering the news encounter and the techniques used by sources for realizing their purpose’ (Palmer, 2000:47). Discuss and explain the relationship between source and motives using Palmer’s classifications. Illustrate these motives using recent, original examples.

                                                                                                                                                           50 Marks
Please answer ONE question in part B 

[bookmark: _Hlk139479690]B1.  Ethical questions and dilemmas are inherent to public relations practice.  Critically discuss the philosophical ethical principles of persuasion and public interest with a specific focus on Public Relations. Illustrate your arguments with appropriate examples.
                                                                                                                                                                 50 Marks
[bookmark: _Hlk139036982][bookmark: _Hlk139479999]                                                                                                                                                                                                                                                                                               B2 . ‘What is perceived as propaganda by some is labelled as public Relations by others’ (Moloney 2006: 68). Critically discuss to what extent PR is weak propaganda. Support your arguments with examples.         
                                                                                                                                                                 50 Marks    
[bookmark: _Hlk139484137]B3. Explain the connection between the concept of the ‘public’ and notions of democracy. Critically discuss how the media ‘construct’ public opinion? Support you discussion with appropriate example.                                                                                                                                                                                                                                                                  
50 Marks                                                                                                                                                    
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