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MC6092 Communication Theory   January 2026 
Please answer TWO questions ONLY in essay format 
 
ONE question in part A and 
ONE question in part B 
Each question has equal weighing    50 Marks per question

Please answer ONE question in part A
A1. Critically discuss the current day relevance of the structuralist perspective of advertising and Roland Barthes contribution to the structuralist perspective. Illustrate your answer with the use of appropriate contemporary campaign examples.
                                                                                                                                                         50 Marks 

A2.  Rapidly shifting demographics, diversity and inclusion demand that advertising professionals be attuned to demographic diversity so they can communicate competently with their audiences.  Critically discuss with the use of appropriate theory & frameworks how such initiatives may be challenging in practice? Support your answer with appropriate contemporary campaign examples.
                                                                                                                                                          50 Marks

A3. An important group of actors in today’s media landscape that cannot be ignored, are social networks and they play a leading role in the spreading of news stories. Critically discuss Galtung and Ruge (1965) classification of news values and how relevant are they with the emergence of social media? Support your answer with relevant media examples 
                                                                                                                                                         50 Marks

Please answer ONE question in part B
B1. Explain and critically discuss the philosophical & ethical issues behind codes and ethical policies in the professional practice of PR. Critically discuss whether ethical claims are truer in theory than in practice. Illustrate & support your discussion with appropriate examples.
                                                                                                                                                            50 Marks
[bookmark: _Hlk215168726]B2 ‘The emergence of social media contributes to the tendency of blurring the boundaries between the public and the private sphere’ Salikov 2018 p.91. Explain and critically discuss how Jürgen Habermas classic concept of the public sphere is being transformed using social media? Illustrate & support your discussion with current examples 
                                                                                                                                                         50 Marks

B3. Public relations and activism have a complex and contentious relationship with evolving debates around their boundaries and convergences Jalen et al (2024). Critically discuss to what extent activism and PR are ideologically distinct and how activism may be integrated into PR?  Support your discussion with appropriate examples.
                                                                                                                                                                50 Marks
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