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MC6092  Communication Theory  July   2024 
Please answer TWO questions ONLY in essay format 
 
ONE question in part A and 
ONE question in part B 
Each question has equal  weighing    50 Marks per question

Please answer ONE question in part A
A1. In the communication field Marx's political economy analysis has underpinned extensive theorising of the media, communication and culture industries, their products and use, ownership and social influences . Critically discuss this view point of the communication industries and PR practices. Illustrate your answer with  the use of appropriate current affairs issues which may perpetuate the above view 
                                                                                                                                                          50 Marks

A2. Rapidly shifting demographics demand that public relations professionals be attuned to demographic diversity so they can communicate competently with their audiences’ (Willis 2020 p3). Critically discuss the factors which contribute and effect the way the public relations  profession address diversity and inclusion.   Illustrate your answer with appropriate examples.                                                                                                                 
                                                                                                                                                          50 Marks

A3. Public communications campaigns aim to change individual behaviour Coffman (2002). Using supporting academic journals critically discuss Social Marketing models which seek to address the above aims. What are their limitations? Illustrate your answer with the use of appropriate contemporary campaign examples.
                                                                                                                                                           50 Marks
Please answer ONE question in part B 
B1.‘What is perceived as propaganda by some is labelled as public Relations by others’ (Moloney 2006: 68). Critically discuss to what extent PR is weak propaganda. Support your arguments with examples.
                                                                                                                                                            50 Marks
B2. Critically discuss how Khans (2014) revitalization of the Public Sphere addresses Habermas (1974) concept of feudalisation of the public sphere. Support your answer with contemporary examples.                                                                                                                                                                                   
[bookmark: _Hlk152861814]                                                                                                                                       50 Marks
B3. ‘While some see activism and PR as ideologically distinct, others seek to integrate activism within the PR’   L’Etang 2016.  Critically discuss to what extent activism can be considered in this frame of reference. Support your discussion with appropriate examples.               
                                                                                                                                                                         50 Marks
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